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Calendar of events

(Subject to Approval from the Ministry)

! Texworld France 01-03 Jul 2024
2 |HGHIndia India 02 - 05 Jul 2024
l 3 | PurelLondon UK 14 -16 Jul 2024
4 |Hometextiles Sourcing USA 16 - 18 Jul 2024
5 |Mega Show Bangkok, Thailand 17 - 20 Jul 2024
6 | Special Sourcing Show, Varanasi India August 2024
7 | Special Sourcing Show (B2B & B2C) Germany 06 - 08 Sep 2024
8 |WHO's NEXT France 08 - 10 Sep 2024
9 |Special Sourcing Show (B2B & B2C) USA 12 -15Sep 2024
10 |Hometextile&Design Russia 17 - 19 Sep 2024
1 | Special Sourcing Show (Abroad) (B2B & B2C) Canada 24 -270ct 2024
12 |Hong Kong Mega Show Hong Kong 27 -300ct 2024
13 | International Apparel & Textile Show Dubai 12 - 14 Nov 2024
14 | Global Sourcing Expo Australia 19 - 21Nov 2024
15 | AFL Artigiano (B2C) ltaly 30 Nov - 08 Dec 2024
16 |HEIMTEXTIL Germany 14 - 17 Jan 2025
17 | Domotex Germany 16 - 19 Jan 2025
18 |WHOQO's NEXT France January 2025
19 |Spring Fair (Source Home & Gift) UK 02 - 05 Feb 2025
20 | Ambiente Germany 07 - MFeb 2025
21 |India Textile Sourcing Fair (RBSM) India 05 - 07 Mar 2025
22 [SB;};;;I :;{;l}rcing Show, Cochin / Kannur India March 2025
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Dear Members,

Handloom Export Promotion Council celebrated its 59" establishment day on 7" May 2024 and this
noteworthy milestone symbolises Council's commitment to promote the Indian handloom products in the
international market to nearly six decades. A social media campaign was launched highlighting the
activities of the council and the Government of India's initiatives in promoting the Indian Handloom

products.

The handloom export for the period April 2023- March 2024 was recorded to Rs.1146.33 cr. which
contracted by 20.7% when compared with the previous year export of Rs.1445.53 cr. Among top 10
markets for handloom products, the market share of USA was accounted for about 29% while the market
share of European countries (Seven including UK) was about 32% followed by UAE (11%) and Australia
(3%). The global slowdown, high inflation, cotton price fluctuations, etc. are the factors affecting the
export. It is indeed that the export volume pressing the need of intensifying our efforts to increase the
handloom export. Hence, it is very important that all HEPC members start using handloom HS code for their
handloom exports.

As part of marketing activities, Council participated in Home InStyle, Hongkong during 20-23 April 2024
with member exporters and as per feedback from HEPC participants’, the participants had spot order and
business enquiries worth Rs.3.18 crore with footfall of 113 visitors.

HEPC in association with COMASIA, the organizer of Mega Show, Bangkok and Hong Kong has organized
sponsored road show at Karur highlighting the features and opportunities available in the show. | hope this
event would be helpful to the member exporters to explore the new market opportunities.

Today's business environment is becoming more and more competitive and sustaining in the market is not
as easy as before, particularly for the exporters. In order to combat these challenges, we need to
collectively voice our insights, requirements and suggestions. The input from the member exporters is
crucial for identifying common issues and formulate strategies to address them. Hence, | request the
member exporters to share their views to boost the handloom export in the coming years.

With warm regards,

&,

-

Lalit Kumar Goel
Chairman
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Handloom Export Promotion Council
Welcomes the Hon'ble Newly Elected Ministers

HEPC wishes Shri Piyush Goyal on his consecutive
term as the Minister of Commerce & Industry of
our nation. His guidance and monumental support
has helped the Handloom Industry of India to grow
in a rapid pace in the past few years.

Shri Piyush Goyal

Hon'ble Union Minister for Commerce & Industry

Welcoming Hon'ble Shri Giriraj Singh as the
Minister of Textiles. His guidance and leadership
will help to achieve handloom exports to greater
heights.

Shri Giriraj Singh

Hon'ble Union Minister for Textiles

Welcoming Hon'ble Shri Pabitra Margherita as the
Minister of State for Textiles. HEPC is optimistic
that the Domestic and Export Front will reach
greater heights under his able guidance.

Shri Pabitra Margherita

Hon'ble Union Minister of State for Textiles
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Establishment BEYY

HEPC's 59" Establishment Day

On May 7, 2024, the Handloom Export Promotion Council (HEPC) marks its 59" establishment
day. Founded on May 7, 1965, under the aegis of the Development Commissioner for
Handlooms, Ministry of Textiles, Government of India, HEPC has been pivotal in promoting
the export of Indian handloom products. With its head office in Chennai and a regional office
in New Delhi, HEPC has been dedicated to advancing the global reach of Indian handwoven
goods.

HEPC facilitates participation in approximately 20 international events annually, supported
financially by the Ministry of Textiles and the Ministry of Commerce & Industry. The council
organizes Buyer-Seller Meets abroad in collaboration with Indian Missions and hosts Reverse
Buyer-Seller Meets in India. These initiatives particularly benefit startups and emerging
exporters from regions like the North Eastern Region (NER), Jammu & Kashmir, and Ladakh.

Annually, HEPC conducts 10 to 20 seminars in major export centers. These seminars focus
on the latest trends, trade updates, and export knowledge, aiding the industry in developing
samples aligned with current trends for international display. HEPC actively addresses buyer
inquiries, trade issues with ministries and embassies, GST refund issues, export incentives,
and trade disputes. Policies and programs from both the central and state governments are
shared with member exporters via mass circulars. The council also publishes a newsletter,
"Handloom Export," and a buyer e-magazine featuring handloom production clusters and Gl
handloom products to about 2000 registered overseas buyers.

Efforts have been intensified to reach key handloom clusters in underserved areas such as
Jammu & Kashmir, Ladakh, Uttarakhand, Telangana, Karnataka, and other North Eastern
states. This outreach has been crucial in bringing sustainable handloom products to the
international market, benefiting over 400 member exporters annually.

On its 59" Establishment Day, HEPC extends its gratitude to the Hon'ble Prime Minister, the
Minister of Textiles and Commerce & Industry, and the Minister of State for Textiles for their
invaluable support and various measures to promote handloom exports. we extend our
heartfelt gratitude to the dedicated weavers, innovative manufacturers, and dynamic
exporters who have tirelessly worked to promote Indian handlooms from the loom to the
global market.

This milestone celebration marks nearly six decades of dedicated service towards enhancing
the global footprint of Indian handloom products, reflecting the rich cultural heritage and
craftsmanship of India.
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Home Instyle connects the industry, creates business opportunities, sparks new ideas and
empowers uprising talents. Rebranded from the world-renowned sourcing platform Hong
Kong Houseware Fair, Home InStyle is a global melting pot for intriguing product
experiences offered by the lifestyle houseware pieces, featuring people-centric designs,
functionality, aesthetics, sustainable concepts, cultural nuances and captivating
philosophy. In 2024, Home Textiles and Furnishings Fair was merged to Home InStyle as
one of the highlighted zones.

Home InStyle organised by the Hong Kong Trade Development Council (HKTDC),
concluded at the Hong Kong Convention and Exhibition Centre on 23" April 2024. The
four-day fairs attracted some 24,000 buyers from 100 countries and regions, with a
significant presence from Mainland China, Japan, Indonesia, Taiwan, and the United
States.

Global buyers actively participated in the fairs, proving Hong Kong's status as the creative
capital of Asia.

‘ ‘ Survey reveals An independent research agency commissioned by the HKTDC
T interviewed some 740 exhibitors and buyers. Of the
OptImIStIC sales respondents, 64% believe overall sales will increase in the next

growth outlook  12to 24 months.




Among Home InStyle respondents, 36% identify business leads driven from e-tailing as
the most significant business opportunity this year while 42% of Fashion InStyle
respondents believe the major opportunity lies in recovering purchasing power from
customers.

Home InStyle respondents predicted that kitchenware and tableware (22%) would have
the biggest growth potential this year, while simple design (25%), smart home products
(24%), and environmentally friendly and energy-saving products (22%) will be the most
popular trends. Fashion InStyle respondents identified urban clothing (35%) and
womenswear (33%) as having the highest growth potential.

In terms of the market outlook, respondents from the Home InStyle believe sales
prospects are promising in the Middle East (89%), Mainland China (79%) and ASEAN (76%)
markets. Meanwhile, respondents from Fashion InStyle consider Taiwan (75%), Latin
America (74%), and ASEAN (72%) as markets with favourable sales prospects.

Expanding business networks and pioneering new markets

Home InStyle and Fashion InStyle attracted exhibitors from 17 countries and regions,
including emerging markets such as Mainland China, ASEAN and the Middle East. The
fairs boasted over 2,200 exhibitors. Aligning closely with sustainable development trends,
both fairs featured an extensive range of eco-friendly products. Notably, Home InStyle
directly responded to the Hong Kong SAR Government's newly implemented plastic-free
regulations on disposable tableware, offering alternative solutions to industry buyers.
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Council participated in Home Instyle event along with eight exporters who had shown
keen interest to participate in this fair, on self-sustainable basis without any grant. As per
the feedback from HEPC participants, spot order and business enquiries worth Rs.3.18
crores were generated by the eight participants under the aegis of HEPC. About 113
visitors reportedly visited the stalls of HEPC participants. The HEPC participants took
standard booths and exhibited in an area of 78 sg.m. and displayed hometextile products
predominantly.

—_———
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We are India's LARGEST OUTBOUND EXHIBITIONS COMPANY and a proud
member of IELA (International Exhibition Logistics Association), With our

extensive netwark of 16 offices and a dedicated exhibition contral center,

housing a team of 4300 experts, we command a competitive edge in

delivering exceptional logistics solutions for:

= Outbound Fairs « Extensive Local & Global Network
» Exhibitions + Preferred IELA Agent

« Trade Shows Partnerships
« Customs Clearance Experts

« Reliable Transport
« Expert Packing Services

« Product Launches
= Motorsport Events
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+ Special Projects » Seamless Communication
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v dictratlited Sxcollanica « Efficient Equipment Support

(From IATA, FIATA, MTO, + Secure Warehousing

FMC, CHA & IELA) « Extensive Quality Control
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E: netwarking@moversintl.cam / exhibitions@moversintl.com
M:+91 9811033735/ +91 9818991133
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Handloom Export Promotion Council organized a seminar on Export Awareness and
Facilitation at Classic Hotel, Imphal on 16.05.2024. The seminar was organized with the
financial assistance under National Handloom Development (NHDP) Scheme of Ministry
of Textiles, Govt. of India to create awareness among the Master weavers, Exporters,
Aspirant exporters, NGO's and cluster executives about exports and the facilities /
assistance available from various Department of Government of India, for the benefit of all
concerned.

Shri N.Sreedhar, Executive Director, HEPC felicitated the dignitaries and other guests with
flower bouquets & shawls. Executive Director, HEPC started the program with his speech
to the gathering about the objectives of the seminar and also delivered the welcome
speech of the seminar. He explained HEPC's efforts to help exporters from the North-
Eastern region and also informed that Special Sourcing Show will be organized form 20-
22 June, 2024 at Guwahati and all stake holders may participate to get the direct linkage
with the buyers.

Shri K.Lamlee, Director Shri P. Daripa, Dy. Director
O/o. Director of Handloom & Textiles, Manipur WSC, Imphal




Shri K.Lamlee, Director, O/o. Director of Handloom & Textiles, Manipur has delivered a key
note address. He has also seeking HEPC's help on the export marketing sector from the
Imphal region and asked Handloom manufactures to get the membership of the Council.
He has also thanked HEPC for organizing awareness program for the benefit of the
stakeholders from the state of Manipur and he assured all the support.

Dr.Sundar Murugesan, Joint Director, explained HEPC's
efforts to help exporters from the North-Eastern region |
and gave a power point presentation on the activities of |
the HEPC. He had thoroughly explained the HEPC's
activities, fair participation, membership categories and
procedures and also briefed about the market potential
of handloom products from the North-East region.
Further, he briefed about the upcoming events with

showing of HEPC activities video including Special gpyik Lamiee, Director, O/o. Directorl
Handloom Sourcing Show at Guwahati. of Handloom & Textiles, Manipur

ED, HEPC & JD, HEPC interacted with attendees and answered all the questions raised by
them. ED, HEPC also requested all of them to take HEPC membership so that they can
regularly participate in international event as well as they will get all the information such
as important notifications of Ministry of Textiles, Department of Commerce, DGFT,
Customs etc.

Shri P. Daripa, Dy. Director, WSC, Imphal gave a power point presentation on India
Handloom Brand and Handloom Mark. In the presentation, DD, WSC explained the steps
to be followed for obtaining the India handloom brand tag, Handloom Mark and also other
schemes including welfare schemes available for Weavers/Artisan.

He also interacted regarding issues in obtaining the IHB and handloom mark and assured
every possible support to the stakeholders for the same.
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Shri Shanti Kumar Singh, Dy. Manager, NHDC gave a presentation on NHDC's supply of
yarn scheme and benefits. In his presentation, he has briefed about the eligibility criteria,
yarn passbook, quantity of the raw materials, transport subsidies etc to the gathering. He
also informed that NHDC's various scheme covers the handloom entrepreneurs. He had
interacted with the stakeholders and answered the questions raised by them. Dr. Sundar,
Jt. Director delivered the vote of thanks to the dignitaries / guest and attendees for their
participation in the seminar. Nearly 50 attendees, comprising of Master weavers, Aspirant
exporters, NGOs and cluster executives / Designers / Govt officials attended the seminar.

Further after the seminar ED, HEPC, JD, HEPC, Sr. Executive, HEPC, Dy. Director, DOH,
Imphal and Dy. Director, WSC had visited Handlooms units covering under Handloom
Mega Cluster Scheme. During the meeting, officials have given suggestions to improve
the products suitable for International Markets. Further, HEPC team met few CDE's &
Designers of Mega Cluster. HEPC team also visited the Crafts Handloom Village in Imphal.

OO
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Road Show Z

On May 10, 2024, the Handloom Export Promotion Council (HEPC) organized a roadshow
in Karur in response to the request by COM ASIA, the organizer of Mega Show Bangkok &
Hong Kong. The event, held at Residency Karur, saw an impressive turnout of 44
exhibitors, making it a significant gathering for industry exporters from the Karur Region.

The collaboration between COM ASIA and HEPC resulted in a vibrant platform where
participants could explore numerous opportunities within the Mega Shows. The event
commenced with a warm welcome from Shri V.Lakshmi Narasimhan, Vice Chairman of
HEPC, setting an encouraging tone for the proceedings.

Ms. Khushboo Dholakia from COM ASIA captured the
audience's attention with a detailed presentation
highlighting the prominent features and myriad
opportunities available at the Mega Shows. Her
engaging presentation was followed by an interactive
question and answer session, allowing participants to
delve deeper into the subject matter and gain clarity on
various aspects.




Shri P. Rangasamy, Joint Director of HEPC, then took
the stage to present HEPC's Annual Calendar of events
for the upcoming year, unveiling an exciting lineup of
events planned by HEPC to further promote the
handloom industry.

Following this, Shri P. Gopalakrishnan, Former Chairman
of HEPC and President of KTMEA, delivered an
enlightening address, sharing invaluable insights
garnered from his extensive experience and concluded
the speech by highlighting new marketing opportunities
made available to exporter members for reaching out to
global market through HEPC. These initiatives aim to
enhance international market reach, and drive
sustainable growth, underscoring HEPC's commitment
to advancing the Handloom & Textiles sector.

The roadshow concluded on a positive note, with exhibitors expressing their satisfaction
with the event's outcome. Notably, 7 exporters showed interest in participating in Mega
Show Hong Kong, while 1 expressed interest in the Bangkok edition. The event ended up
with a dinner.




MELYA  Siaw Shy

Registered Member Exporter of HEF'C

Mulya Creations
mulyacreation11@gmail.com

Can you provide an overview of your Handloom / Textile export business and its
journey so far?

We are a startup based in Dehradun, pioneering the innovative use of recycled flowers to
create beautiful textile prints. Since our inception in 2020, our journey has been both
exhilarating and educational. Our mission is to make a sustainable impact through fashion,
redefining the industry with our eco-conscious approach.

At the heart of our vision is the transformation of floral waste into wearable art, reducing
environmental impact while fostering creativity. We are proud to have received
recognition from the state government for our efforts, which are shaping positive changes
in our society. This acknowledgement fuels our passion to continue pioneering sustainable
practices in the world of fashion. We're excited about what lies ahead as we forge ahead
on this impactful journey.

What inspired you to start your journey in the Handloom / Textile export industry?

As a graduate from NIFT in the Textile Department, my passion for textiles has driven me
to embark on a business venture that not only solves problems but also prioritizes
sustainability. This journey is also shaped by my pursuit of a Master's in Social Work,
which has inspired me to curate a business that catalyzes social reform through initiatives
like women's empowerment, skill development, and sustainability.

‘ ‘ As a women-driven organization, we are
committed to creating value in people's ;’
lives through our sustainable practices. b a
we can flourish together and make a 11%
meaningful impact towards a more s
sustainable future. '

L)

Alisha Maindoliya, Founder, Mulya Creations




What sets your Handloom / Textile products apart from others in the market?

Our venture is at the cutting edge of innovation, transforming the fashion industry with a
unique approach that combines sustainability and social impact. We are pioneering the
recycling of flowers to create captivating and distinctive prints, setting new standards for
eco-conscious fashion. By utilizing biodegradable fabrics and adopting zero carbon
footprint practices, we're not just designing garments; we're fostering a movement
towards responsible consumption. This initiative represents a rare intersection of artistry,
environmental stewardship, and social change, demonstrating that fashion can be a force
for good in the world.

Could you share a significant milestone or achievement that you're particularly proud

We began our journey as a startup,
and our efforts were recognized when
we won the Startup Uttarakhand 2020
competition, receiving an award from
the state government. We are proud to
be registered under Startup India and
Uttarakhand, reflecting our
commitment to innovation and
entrepreneurship.

Collaborating with esteemed institutions like IIM and partnering with Sewa International, we
have made a tangible impact on the interior regions of Uttarakhand. Venturing into exports
marked a significant milestone for us, and we eagerly anticipate achieving more such
proud moments as we continue to grow and expand our reach.

What were some of the biggest challenges you faced
during your journey, and how did you overcome them?

As a first-generation entrepreneur hailing from a tier 3
city, navigating the world of business posed unique
challenges. Marketing our venture globally from this
setting presented significant hurdles. However, these
challenges have fueled our determination to innovate and
overcome barriers, proving that location is no constraint
to ambition and creativity.

How do you maintain the quality of your Handloom / Textile products to meet
international standards?

We are committed to delivering top-quality products that adhere to international
standards. Our unique techniques have captivated clients, inspiring collaborative efforts
to explore new possibilities within this innovative range. This mutual understanding drives
us to continually push boundaries and exceed expectations in our offerings.

[14)



A9
e

Advertisement

or entering new markets?

Can you share a memorable experience related to building relationships with clients

Our first international order with our client from Geneva was truly a transformative
experience. Collaborating closely with our clients, we gained valuable insights into
international quality standards and explored new product developments together.
Beyond a business relationship, they became trusted partners and friends, supporting us
in expanding our reach to larger and more diverse audiences. This collaborative spirit has
been instrumental in our growth and success on the global stage. Currently exporting to
USA Market. Further, we are looking foward to supply our products worldwide.

www.mulya.co.in
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Country Wise - Handloom Export Data
(Top 20) as of April 2023 - Mar 2024

BELGIUM, 1% _
DENMARK, 1% . |

SINGAPORE, 1% ... | |
RUSSIA, 1% | ¢
JAPAN, 1% H’

PORTUGAL, 1%
CANADA, 2%
BRAZIL, 2%

SWEDEN, 2%
SOUTH N
AFRICA, 3% S
GREECE, 3% -—' |

GERMANY, 3%

AUSTRALIA, 3%

NETHERLAND, 4%

FRANCE, 4%

Top 20 Countries as of Mar 2024
» Top 20 countries account for Rs. 1029.71Cr.

1_JUSA 337100 4071 (90%) of Rs. 1146.33Cr. export during April
2 JuarRABEM 127.09] 1537 2023 — Mar 2024
3 |SPAIN 73.24 8.85 a :
4 UK 72.06 870/ » Top 10 Countries constitutes Rs. 862.48Cr.
5 |FRANCE 5142 6.21 3 : .
1ty PR — (75%) of Rs. 1146.33Cr. Export during April
7 NETHERLA|  4705|  ses| 2023 -Mar2024.
g EERSLTJS g:gg :':2 » The top 10 importing countries of Handloom
0 |GREECE 35:04 4:2 . products from India as of Apr 2023 - Mar 2024

11 |SOUTHAF{  29.72 358 are USA, UAE, Spain, UK, France, Italy,

12 |SWEDEN 2250 2.71 Netherland, Australia, Germany and Greece.
13 |BRAZIL 20.37 2.46

14 [CANADA 19.58 2.36 » Among the top 10 markets, USA account for
15 |PORTUGA] 1432 1.73 about 29% market share while Europe
o 1470 170|  countries (Seven including UK) account for
17_fussa 1300 158 ahout 32% market share followed by UAE (11%)
19 |DENMARK|  10.42 726  and Australia (3%).

20  |BELGIUM 10.30 124
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Navigating the
Impact of CBAM

IIths for Textile and Garment

0! )k 1 The EU's Carbon Footprint Mandatory, a tax on greenhouse gas-

emitting imported goods, could increase textile and garment
SUbjECted tO product costs, but addressing challenges can mitigate negative
Tax in the EU economic impacts.

The EU's Carbon Border Adjustment Mechanism (CBAM) proposes taxing high-emissions
imports, aiming to prevent carbon leakage, reduce emissions. Textile exporters worry
about costs, supply chains, and job losses. While CBAM has benefits, its complexity and
trade concerns need addressing, and non-EU countries must prepare to mitigate its
impact.

A carbon border tax under the Carbon Border Adjustment Mechanism (CBAM) is a
proposed duty on imported goods that emit greenhouse gases (GHGs) during their
production process. The proposal is a part of the European Green Deal, a comprehensive
plan approved by the European Commission in 2020 with the goal of making Europe the
first climate-neutral continent by 2050.

Why is it needed?

The need for a carbon border tax arises from the European Union's target to reduce
carbon emissions by at least 55 per cent by 2030 compared to 1990 levels. While
progress has been made, with emissions already falling by 24 per cent, there is a
concerning trend of increasing emissions from imported goods, which currently
contribute to 20 per cent of the EU’'s CO2 emissions.

The primary objective of the CBAM is to prevent carbon leakage, which occurs when
companies relocate their production to countries with less stringent climate policies to
avoid the costs associated with carbon emissions. The mechanism aims to achieve this
by imposing a tax, the Carbon Border Tax (CBT), on imported goods that emit greenhouse
gases. By increasing the cost of importing such goods, the CBAM incentivises companies
to produce them within the EU instead, promoting sustainable production practices.

[18)



Furthermore, it aims to level the playing field for EU businesses, which are already subject
to the EU Emissions Trading System (ETS) which is a cap-and-trade system that sets
limits on the total amount of greenhouse gases that businesses in the EU can emit.
Companies exceeding their emission limits must purchase allowances from companies
that have emitted less. The CBAM will impose a similar cost on imported goods, ensuring
that EU businesses are not at a competitive disadvantage.

Another important aspect is its potential to reduce emissions. By making the importation
of greenhouse gas-emitting goods more expensive, the CBAM encourages businesses to
adopt more sustainable production methods within the EU. This, in turn, can lead to a
reduction in emissions associated with the production of these goods.

How wiill it work?

The EU border tax will be implemented gradually over a period of four years, commencing
in October 2023. Initially, it will apply to a limited range of goods, including iron and steel,
cement, aluminium, and electricity. However, the coverage of goods subject to the CBAM
will be expanded progressively. Importers of goods falling under the CBAM will be
required to provide a declaration regarding the amount of greenhouse gases (GHGs)
emitted during the production of those goods.

The European Commission will then calculate the CBAM payment based on the weekly
average auction price of EU ETS allowances, which is expressed in euros per metric ton of
CO2 emitted. Importers will need to surrender a corresponding number of CBAM
certificates as proof of payment. Finally, the revenue generated from the CBAM will be
utilised to support the climate objectives of the European Union. This approach aims to
ensure that imported goods are subject to a cost that reflects their associated carbon
emissions, similar to the cost borne by EU businesses under the EU ETS. By implementing
this mechanism, the EU intends to incentivise imported goods to adhere to the same
climate standards as those applied within the EU.

Why is it worrying textile and garment exporters?
The EU's CBAM is set to create significant repercussions for textile and garment
exporters. Under the CBAM, imported goods in the sector that emit greenhouse gases
(GHGs) during production will be subjected to a tax. As a result, selling textile and garment
products in the EU will become more expensive for exporters, who will be responsible for
paying the tax on the associated carbon emissions.

The impact of the CBAM on textile and garment exporters, however, will depend on
various factors, including the carbon intensity of their production, compliance costs, and
alternative market options. Nevertheless, it is expected that the CBAM will result in higher
prices for these products in the EU, potentially leading to reduced demand and
subsequent job losses in exporting countries. One of the primary concerns of textile and
garment exporters is the increased cost burden the carbon border tax will impose on their
products in the EU market. As the tax applies to goods imported into the EU, which often
involve energy-intensive processes, it could hinder the competitiveness of these
exporters compared to the European businesses.
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Another worry for textile and garment exporters is the potential impact on their supply
chains. Many products in this industry are manufactured in countries with less stringent
climate regulations, leading to higher emissions during production. The carbon border tax
could make it more costly for exporters to source products from these countries, further
complicating supply chain dynamics. Job losses in the textile and garment industry is
another significant concern. Given that the industry is a major employer in many countries,
the carbon border tax could prompt businesses to relocate to countries with lower
production costs, impacting the economies of exporting nations.

In response to these concerns, the textile and garment industry is urging the EU to
reconsider the carbon border tax, citing its perceived unfairness and detrimental impact
on both the industry and economies. The industry has also called for EU support in
emission reduction efforts. Additionally, textile and garment exporters from developing
economies fear that the carbon border tax could be utilised as a protectionist measure by
the EU, making it even harder for them to compete with European businesses, despite
their ongoing emission reduction measures.

While the EU is considering the concerns of the textile and garment industry, it remains
committed to addressing climate change. Therefore, the implementation of the carbon
border tax is likely to continue, albeit with potential support measures to aid the industry in
reducing emissions. On the other hand, given the complexity and potential implications of
the CBAM, it is crucial for textile and garment exporters to comprehend its effects and
take proactive steps to mitigate the tax's impact. This could involve investing in more
efficient production methods, transitioning to renewable energy sources, or diversifying
export markets.

The way ahead

The future of the CBAM is characterised by potential benefits and challenges. On the
positive side, the CBAM can effectively increase the cost of carbon-intensive imports,
leading to a reduction in carbon emissions. It also has the potential to level the playing
field between companies subject to carbon pricing and those that are not, while
promoting the development of clean energy technologies. However, the CBAM also
presents challenges that need to be addressed. Its implementation could prove complex
and challenging, and there is a risk of it being perceived as discriminatory or resulting in
carbon leakage. Additionally, some businesses and consumers may oppose the CBAM
due to the potential impact on prices and trade. Considering the complex nature of the
CBAM, its future direction will depend on several factors. Countries outside the EU can
prepare for its impact by gaining a comprehensive understanding of the policy, assessing
their exposure to it, and developing mitigation plans.

This may involve adopting their own carbon pricing systems, investing in clean energy
technologies to reduce emissions, or engaging in trade negotiations with the EU to
address concerns related to carbon leakage. By proactively addressing the challenges
and opportunities presented by the CBAM, countries can position themselves better to
navigate its impact and potentially minimise any negative consequences on their
economies.
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The EU's Carbon Border Adjustment Mechanism (CBAM) proposes taxing high-emissions
imports, aiming to prevent carbon leakage, reduce emissions. Textile exporters worry
about costs, supply chains, and job losses. While CBAM has benefits, its complexity and
trade concerns need addressing, and non-EU countries must prepare to mitigate its
impact.
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Dr. M.Sundar, Joint Director, HEPC participated in panel session on 14" May 2024 in the
National Workshop for deliberating the scope of “Export Marketing of Handicraft and

Handloom Products of Self Help Groups (SHGs)" organized by NIRDPR Delhi Branch
(Under Ministry of Rural Development) at India Habitat Centre, New Delhi.

Council Participated in Webinar on better access for air cargo imports to Brazilian markets
organised by Embassy of India, Brazil on 20" May 2024.
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